
  

Job Des cription 
Marketing Coordinator 
 

Trafalgar  W harf  The Trafalgar  Group is  a young, dynam ic, s ucces s ful group of bus ines s es  
operating in the leis ure boating, com m ercial s hipyard, m arina and property 
s ectors , bas ed at the top of Ports m outh Harbour.  

Com pany V is ion To be the benchm ark within our indus try for eas e of acces s  and has s le-free 
experience, innovation and bes t practice". Achieving this  through a happy team , 
happy cus tom ers , happy s uppliers , and a happy com pany. "People will forget 
what you s aid, people will forget what you did, but people will never forget how 
you m ade them  feel." 

Our Culture Here at The Trafalgar  Group, we enjoy a relaxed, fun, vibrant, forward-thinking 
working environm ent. It is  es s ential that the s ucces s ful candidate not only has  all 
the s kills  required for the role, but on a pers onal level has  a bright and pos itive 
outlook, is  fr iendly and a good team -player and is  als o happy to work at any level 
in the bus ines s  when required.  W e actively encourage career progres s ion within 
the bus ines s .   

You will love 
working here… 

If  you have previous ly worked in s im ilar m arketing roles , particular ly within the 
leis ure indus try.   

Location The role is  office bas ed but on occas ion you m ay be required to travel to events . 

W ork days  and 
environm ent 

W orkdays  will typically be from  8 .30  am  to 5 .30  pm  with half  an hour for  lunch 
although on occas ions  and due to the dem ands  of the job, you m ay be required 
to work outs ide of thes e tim es . 

Reporting to Robyn Turner, Marketing Manager  

Res pons ible for  There is  currently no direct line m anagem ent res pons ibility in this  pos t. 

Key Liais ons  Brand Content Lead, Departm ent Managers , Senior  Managem ent  

 

Recruitm ent 
tim eline 

Appointm ent to be m ade by 31st October 20 22 

Job purpos e 
W e currently have an exciting opportunity for  a keen B2C m arketer  with an eye 
for detail and a f lair  for  engaging content and creative m aterial. The ideal 
candidate will be a confident m ulti-tas ker with the ability to create lead-
generating cam paigns  from  concept to delivery and beyond.  



  

The role is  largely digitally focus ed with regular res pons ibility for  s ocial m edia 
channel m anagem ent, pos t s cheduling, s upporting with webs ite updates  and 
em ail cam paign creation. You will als o be a key player in planning and delivering 
engaging events  for both cus tom er engagem ent and pros pecting. 

 

Prim e tas ks  and 
res pons ibilities  

To s upport the im plem entation and res ults  of m arketing cam paigns  acros s  the 
Trafalgar  Group of  com panies  that s upport the overall s trategic objectives  as  
s et out by the Marketing Manager. 

To identify the s ucces s es  of cam paigns  and to us e them  to ultim ately res ult in 
new leads  or contacts , taking in feedback from  all s takeholders . 

To s upport the Brand Content Lead in producing creative content for m arketing 
cam paigns  including adverts , webs ite content, videos  etc 

Managing s ocial m edia accounts  and ens uring content is  appropriate and 
keeping a s ocial m edia s chedule to s hare content on individual bus ines s  
accounts . 

Res earching and writing relevant articles /think-pieces /blogs /pres s  releas es  
and orches trating dis tribution acros s  all platform s . 

To work on creative projects  from  concept to com pletion. 

Ens uring brand and products  are repres ented in the bes t pos s ible way, 
guidelines  are followed and branding is  us ed correctly acros s  all channels .  

Co-ordinating with external parties  (s uppliers , brand am bas s adors , affiliates ) 

Collating/writing content for com pany literature and working with Brand 
Content Lead to deliver content acros s  a variety of online and offline 
platform s .  

Support in the planning and deliver ing of engaging events  for both cus tom er 
engagem ent and pros pecting. 

Ens uring that des ired goals , deliverables , and res ults  are achieved. 

Identify opportunities  for  im provem ents .  

Maintain and encourage a pos itive, collaborative, and proactive com pany 
culture. 

Any other duties  as  m ay be reas onably reques ted by your line m anager or  the 
Directors . 

Skills  and 
experience 
required. 

Copy writing: ability to produce both s hort form  and long form  copy for  offline 

and online channels . W e like a m ore convers ational s tyle that can be us ed to 

attract, convert, entertain, and retain our  audience. 

Content Creation / Marketing:  ability to create a wide variety of content – video, 

blogs , e-books , whitepapers , pres s  releas es . Along with any others  you com e up 

with! Prom ote and s chedule content acros s  online and offline channels . 



SEO/PPC: ens ure all content is  optim is ed for  s earch and in line with the 

keywords  and cam paign s trategies  acros s  each bus ines s  unit. 

Digital Skills Library: working knowledge of e-m arketing platform s  s uch as  

Cam paign Monitor, Mail Chim p. W orking knowledge and experience working with 

W ordpres s  or s im ilar. 

Design and video: we want to capture our content in the m om ent and in a way 

that reflects  the pers onality of the Trafalgar team . Des ign and video editing s kills  

(us ing Adobe s uite) that s upport our  in-hous e creative, is  very m uch welcom e. 

Pers onal qualities  
Strong attention to detail 

Experience in copywriting and proof-reading. 

Excellent com m unication s kills . 

Proactive and s elf-m otivated individual with good planning and organis ational 
s kills . 

Interm ediate s kills  within the Adobe s uite of products  (des ired but not 
es s ential) 

Ability to work independently and in a team . 

Experience working within a s im ilar m arketing role. 

  Take the plunge 

 

The job des cription and the duties and res pons ibilities are jus t a f lavour of what 
we are looking for.  W e would love you to vis it us and find out m ore. Pleas e 
apply by s ending your CV & cover letter FAO Robyn Turner via our webs ite.  

W e can’t wait to m eet you! 


